Principles of Marketing
Spring 2009
Instructor: John C. Sullivan, MIM

Office Hours: Tuesday/Thursday 12:30-14:30 Room 323
E-mail: john.sullivan@tv.ttu.ee or jctexpat@yahoo.com
Mobile: +372 5056332 (for EMERGENCIES only!)

Facebook Group: IUA-TUT MKT 105 Principles of Marketing

Textbook: Basic Marketing: A Global-Managerial Approach, 14th ed.,  Perreault & McCarthy, pub. McGraw-Hill 2002
Section 1: Tuesday/Thursday 14:30-16:00 Room 108
Objectives: To examine the formation, use, and influence of marketing in the consumer world. Skills in the proper analysis of a market and target segment and the creation of a marketing mix to satisfy that target segment will be developed. To become a knowledgeable and sophisticated consumer.
Tentative Syllabus

Tu 27 Jan

Course Introduction
Th 29 Jan

Instructor out of the country-no class
Tu 3 Feb

Marketing, a Focus on the Customer (Ch. 1)
Th 5 Feb

Marketing in the Organization: An Overview (Ch. 2)
Tu 10 Feb

The Changing Marketing Environment (Ch. 4)
Th 12 Feb


Tu 17 Feb

Consumer Behavior (Ch. 6)

Th 19 Feb


Tu 24 Feb

Estonian Independence Day-no class
Th 26 Feb

Market Segmentation, Targeting (Ch. 3)
Tu 3 Mar

Collecting and Using Information (Ch. 8)
Th 5 Mar


Tu 10 Mar

Developing New Products (Chs. 9-10)
Th 12 Mar


Tu 17 Mar

Reading Week-no class
Th 19 Mar

Reading Week-no class
Tu 24 Mar

Exam #1 (Chs. 1-4, 6, 8, 9)
Th 26 Mar

Managing the Product (Chs. 9-10)
Tu 31 Mar


Th 2 Apr

Channels and Wholesaling (Chs. 11-12)
Tu 7 Apr

Retailing (Ch. 13)
Th 9 Apr

Promotional Process, Sales Promotion and Publicity (Ch. 14)

Tu 14 Apr


Th 16 Apr

Advertising (Ch. 16)

Tu 21 Apr


Th 23 Apr

Personal Selling and Sales Management (Ch. 15)
Tu 28 Apr


Th 30 Apr

Pricing Issues (Ch. 17)
Tu 5 May


Th 7 May

Marketing of Services/ Relationship Marketing (if time allows)

Tu 12 May

Reading Week-no class
Th 14 May

Reading Week-no class
18 May to 5 June
Final Exams Period Exam #2 (Chs. 10-17)

Grading: Two exams worth 30% each (total 60%), one group project (Marketing Plan) worth 30%, class participation worth 10%

Class Policies: Attendance is expected and punctuality required. Assigned readings must be done before class. Disruptions will not be tolerated-Mobile phones off! Academic honesty policies will be strictly enforced. Learn something and have a good time!!!
