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	The aim and the short course description

	The course has been designed to introduce prerequisites of the internationalization of a company and international operative and strategic marketing from the angle of a marketing management. The course is designed to provide the student with information of selected topics regarding a firm’s international marketing activities (in wider meaning). The course is to give them thorough view on the complexity in international marketing. 

	Learning outcomes 

	Students are to apply their learned theoretical knowledge in practice. Each individual student will make her or his own personal assignment, present the same in front of the class and participate discussions in the sessions. 

	Target group: 
	3rd year bachelor students, marketing specialization

	Scope of the course 

(1 AP = 1,5 ECTS)
	4 CP ( 6 ECTS)

	Auditory work: 56 hours 
	Independent work:  104 hours 

	Learning Group: day time
	Learning Group: day time

	Evaluation type:  
	Mid-Term Exam; Final Exam

	Instructor

	Name: 
	Iiro Tainio

	Contact Info (Email, phone): 
	iiro[dot]tainio[at]kolumbus[dot]fi
+358-44-3525335

	Position (academic degree): 
	MA

	Office hours: 
	by appointment

	Prerequisites

	Principles of marketing

	Course program (topics, lecture or session time)

	The class will be held at lecture room 110 on Thursdays 12:45-14.15; 14.30-16:00

	Description of the independent work (topics, approximate scope)

	Every student is given a personal assignment to study specific issues related to the course. The assignment is a combination of a written report and an oral presentation of the same in the latter part of the course. 

	Textbooks and reference books

	Obligatory: 

	Czinkota, Michael R. And Ilkka A. Ronkainen. International Marketing 8th ed. Thomson, 2007

	Additional references and study materials:

	Handouts distributed by the instructor

	Assessment and course requirements (minimum requirements on attendance, esseys, papers, tests etc to be allowed to enter the exam)

	Mid-Term Exam

30

points

Personal Assignment

30

points

Class Contribution

10

points

Final Exam

30

points

Total maximum

100

points
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