 DOCVARIABLE  "Name of the course"  \* MERGEFORMAT SYLLABUS
BUS 518 Entrepreneurship
Spring Semester 2009 

	The aim and the short course description

	The classes will be a mixture of lectures, class discussions and presentation of fieldwork by the students.

	Learning outcomes 

	--

	Target group: 
	MBA students

	Scope of the course 

(1 AP = 1,5 ECTS)
	2 CP ( 3 ECTS)

	Auditory work: 
28 hours 
	Independent work:  

52 hours for 2 CP

	Learning Group: Evening
	Learning Group: Evening

	Evaluation type:  
	Examination

	Instructor

	Name: 
	Stein Skjorshammer

	Contact Info (Email, phone): 
	stein.skjorshammer@tv.ttu.ee, 
stein.skjorshammer@mail.ee
+372 6996722 

	Position (academic degree): 
	Ph.D.

	Office hours: 
	by appointment

	Prerequisites

	None

	Course program (topics, lecture or session time)

	The class will be on Tuesdays at 18:00-19:30.



	1
	Jan. 27 (Tue) 18:00-19:30
	Introduction

	2
	Feb. 3 (Tue) 18:00-19:30
	Entrepreneur

	3
	Feb. 10 (Tue) 18:00-19:30
	Business Idea

	4
	Feb. 17 (Tue) 18:00-19:30
	Business Plan

	5
	Feb. 24 (Tue) 18:00-19:30
	Business Plan (continued)

	6
	Mar. 3 (Tue) 18:00-19:30
	Market

	7
	Mar. 10 (Tue) 18:00-19:30
	Market Strategy

	8
	Mar. 24 (Tue) 18:00-19:30
	Production

	9
	Mar. 31 (Tue) 18:00-19:30
	Organization

	10
	Apr. 7 (Tue) 18:00-19:30
	Finance / Economy

	11
	Apr. 14 (Tue) 18:00-19:30
	Ownership

	12
	Apr. 21 (Tue) 18:00-19:30
	Critical Events

	13
	Apr. 28 (Tue) 18:00-19:30
	Summary / Conclusion

	14
	June. 2 (Tue) 17:00
	Business plan submission due

	Description of the independent work (topics, approximate scope)

	

	Textbooks and reference books

	Obligatory: 

	Wickham, Philip A. 2004.  Strategic Entrepreneurship. 3rd ed. Harlow: Financial Times/Prentice Hall.   

 Bragg, Andrew. Bragg, Mary. 2005.  Developing new business ideas. Harlow: Financial Times/Prentice Hall.

Ashton, Robert. 2004 The Entrepreneur’s Book of Checklists. Pearson/Prentice Hall.


	Additional references and study materials:

	Various handout in class

	Assessment and course requirements (minimum requirements on attendance, esseys, papers, tests etc to be allowed to enter the exam)

	The grading will be based upon participation in classroom discussions (20%), presentation of fieldwork and the business plan to be submitted at the end of the course (80%).
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